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 THE PROCURMENT OF CONVEYANCING WORK COMMITTEE

PUBLIC AWARENESS CAMPAIGN - CONVEYANCING WORK 

1.
INTRODUCTION 
The Committee has identified a need for a sustainable publicity campaign to inform the general public of all the important issues relating to conveyancing work from the professions perspective.   This has become urgent due to increasing negative publicity in the printed media in terms of which attorneys/conveyancers are seriously criticized on the basis of conveyancing being a low level legal activity for which attorneys’ charge excessive fees.
The aim of this campaign will be to make attorneys/conveyancers services better known to the public and also to improve the image of the profession and create an environment of client care.

This type of information is misleading and needs to be effectively addressed by way of a sustained media campaign in a cost effective manner.

· It has therefore been decided that an effective action media and communication strategy plan be considered to address this problem.
· The Communication Unit has considered the best approach to achieve this objective and has prepared the following to be considered by the Committee and the Council.

2.
ACTION PLAN
It is proposed that the following communication methods be used and be implemented as soon as possible.

· A spokesperson should be identified to generally liaise with the media in relation to this project on a regular basis.

· Information brochures on conveyancing matters already available should be updated and focus on what are considered to be the main issues to be conveyed to the public.
· It is intended to create a database of standard information relating to conveyancing matters as a source to be used at all levels.
· The printed media should be persuaded to publish informative articles on topical questions as a service to the public.

· Radio should be involved to disseminate the information as widely as possible, preferably as a community service without payment.

Unfortunately both the printed and electronic media have become sensationalist and focus on items that will sell their product, and no person or organisation can as such force them to place any information, view, opinion or comment, which the media are of the opinion, will not interest the public and lure them into buying the publication. 

The only way to ensure that the publication publish the information which the Conveyancing Committee wishes to convey to the public, as such is to ensure that the opinion is conveyed in a precise manner, and is not twisted to suit the angle of a news story, or to purchase advertorial space in a publication to convey the message. 
The project/marketing campaign/radio participation must be positioned in the context of its “overarching” intent i.e. making the public aware of the function and professional service rendered by Conveyancers.  The aim must be to fulfil members of the public’s right to be informed and allowing them the knowledge to make informed decisions regarding the buying and selling of property.
· Posters and brochures should be printed and distributed to:

· all the Provincial Circle Law Council’s

· all the Local Attorneys’ Associations

· Libraries 

· Municipalities to display the posters in public areas

The target market should be the general public and not only in the higher income groups but also to include the lower income groups.

· On the marketing side of the campaign, interviews on radio and television should be arranged and; advertisements be placed in all major newspapers.
3.
SHORTER AND LONGER TERM PLANNING

· It is suggested that a week be identified to launch the campaign intensively with the slogan “The Conveyancer – your Property Law Expert”.
· Expenses provided for in phase one of the budget will be used to launch the campaign.

· It will be necessary to assess the impact of phase one of the project on the general public before proceeding with a longer term campaign on a sustained basis.

· The longer term campaign will have to include a continued distribution of printed information (brochures), the publication of regular articles in widely read popular local and more specialised publicity, as well as using discussion programmes on Radio and TV whenever an opportunity could be created to arrange this.

· Members of the Property Law Committee will however have to make contributions when called upon to do so, although it is intended to have a source of standard information available (data base) for this purpose.

· Further funds may be required to facilitate the longer term campaign once it is decided to proceed with the project.

4. BUDGET
· Attached hereto for consideration

HESTER BEZUIDENHOUT

HEAD:  COMMUNICATION UNIT


_____________________________________________________________
